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SUMMIT
THE SUMMIT

During this fast pace area of technology, growth and emerging markets, there is a definite increase
in consumer wants and needs. There is no doubt that companies and executives within product
development, management and lifecycle, are focusing on key areas such as idea generation,
innovation, product development, R&D, design, product portfolio, product launch and
commercialisation, in order to survive in the market whilst gaining a competitive advantage.

In order to succeed and capitalise on new opportunities in today's complex environment, there
are particular challenges and issues that need to be met and overcome. Organisations that
are effectively optimising ideas from conception to market introduction, will create and
sustain a competitive advantage and edge in the market.

Within this dynamic market, investments for innovation, R&D and marketing are increasing.
However few organisations are successful in creating an environment and business strategy that
produces'real' breakthroughs and innovations which result positively on the bottom line.

Implementation and execution of such strategies are key to future profits and market share. This
means that we are in an exciting and profitable time for marketers, innovators and designers,
as well as R&D, portfolio and all other executives who are dealing with product management.

We would like to invite you to join our exclusive senior executive summit to network and
benchmark with your peers globally as well as learn from leading speakers through keynote
presentations, workshops and streamlined case studies.

THE EXECUTIVE CONFERENCE PROGRAMME

The intense business format includes keynote presentations, workshops and case studies from
industry leaders. You will have the opportunity, not only to attend plenary keynote presentations,
but also specific streamed sessions focusing on Idea Generation, Innovation Management and
Portfolio Management.

Our thorough and extensive industry research identifies the latest business trends, best practices
and benchmarking tools developed by industry experts, leading practitioners and corporations.
They will demonstrate, through keynote presentations, practical cases studies and interactive
sessions of how they have achieved outstanding results in their respective fields.

THE GLOBAL BENCHMARKING GROUP (GBG)

GBG Europe provides business intelligence for senior executives in strategic positions at an
international level. As a leading provider of business conferences, tailored training and global
summits, GBG Europe is committed to delivering a high standard of quality business information.
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TESTIMONIALS

“ The Product Development and Management Summit which took place in Barcelona last week
has been a rewarding experience. Most of the presentations provided interesting and thought
provoking clues on Innovation and the processes and tools to transform current businesses
or create new out of traditional ones. The opportunity to interact with colleagues from other
companies and experts during the workshops and the rest of the days gave also an additional
interest to the Summit. Last but not least, the organization was just the right one: not
interfering, efficient and taking care of everything and everyone. Congratulations! ”

Innovation & Institutional Development Director, IKUSI

“The product development and management summit in Barcelona was a well-organised event
and a welcome platform to catch up on the latest corporate thinking in the innovation arena
around new product development.”

Professor of Design Studies, Director, Helen Hamlyn Centre and Innovation RCA, ROYAL
COLLEGE OF ART
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SUMMIT
THE ATTENDEES

In order to guarantee exclusivity and a high senior executive level of participants and relevancy,
delegates are pre-screened and chosen in relation to:

Seniority and responsibility

Budget levels

Authorisation of sign-off

Organisation

Level of interest in new products and/or services

Our exclusive speakers and delegation consists of CPOs (Chief Product Officers), CIO (Chief Innovation
Officers), CTOs (Chief Technology Officers), SVPs, VPs, Directors and Heads of:

THE BENEFITS OF ATTENDING:

Join our high quality Executive Conference Programme with relevant keynote presentations,
workshops and streamed case study sessions from international industry leaders

Extensive networking and benchmarking opportunities with your fellow peers to discuss business
strategies and develop prospective industry contacts

Identify the latest business trends, best practices and benchmarking tools developed by industry
experts, leading practitioners and corporations to show how they have achieved outstanding results
in their field

Opportunity to meet with solution providers that hold the latest solutions in the industry

Access to our website before the event to download Keynote Presentations, biographies and the
Executive Conference programme

Deluxe Breakfast, Lunches, Cocktail Drinks and Dinners for further informal networking

2 night's accommodation at the venue of the summit

Delegate Information
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Product Development
New Product Development (NPD)
Creative
Product Planning
Product Lifecycle Management
Innovation
Process Innovation
R&D
Research

Technology
Engineering Process
Product Design
Portfolio Management
PDM (Product Data Management)
Marketing Innovation
Product Launch
Strategic Planning
Business Development

TESTIMONIAL

“ I would like to congratulate GBG on the organisation and execution of the recent product
development & management summit in Barcelona. The summit provided some great examples
of best practice on innovation and product development and some good insights into current
common issues facing industry and how these are being tackled. Innovation is not an easy
path to growth but it is increasingly being recognised at board level as an essential one and
is, from the evidence of the summit, increasingly contributing to the bottom line. Summits
of this nature are therefore very valuable in sharing best practice across industries and
providing a forum for connectivity between practicioners and between industry and innovation
solution providers. ”

Technology & Development Director, DIAGEO
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THE SUMMIT SOLUTION PROVIDER COMPANIES

GBG takes extensive measures to guarantee that the potential delegates within the industry have
the purchasing power and decision making capability to meet with the limited invited solution
providers at the event. All attendees must qualify specific criteria in order to participate. Invited
solution providers will be also limited to a number of restricted solutions, services and expertise
categories. This ensures the necessary balance needed between the potential clients and vendors
at the summit.

Solution Providers Products and Service categories comprise of the following:

THE FACE-TO-FACE BUSINESS MEETINGS WITH PROFILED DELEGATES

At the Summit you will have guaranteed access to face-to-face meetings with decision-makers
from global leading corporations that are investing in solutions and have the appropriate purchasing
power and decision making capability to meet with the limited invited solution providers at the
event.

All delegates must meet our stringent selection criteria before they are admitted to the summit.
This detailed process ensures the right calibre of clients who are interested in our partners
products and services. We compile key information from all the delegates in terms of their
responsibility, budget and sign off authority. All available information will be accessible prior
to the event for all relevant parties involved.

Solution Provider Information
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IDEA GENERATION AND
INNOVATION MANAGEMENT

Idea Management /
Generation
Innovation Implementation &
Processes
Innovation Management
Assessment & Metrics
Innovation Partnership &
Synergies
Innovation Training
Disruptive Innovation
Open Source & Closed Source
Innovation

DEVELOPMENT AND DESIGN

New Product Development
Product Design
Engineering Process
Improvement
Prototyping & Simulations
Manufacturing
Design & Quality Procedures
R&D Metrics

PORTFOLIO MANAGEMENT AND
PRODUCT COMMERCIALISATION

Strategic Planning
Marketing &
Commercialisation
Portfolio Risk, Optimisation &
Management
Market Adoption
Profitability Improvement
Technology & Product
Planning

PRODUCT DEVELOPMENT AND
MANAGEMENT

Consulting
Business Change
Project Management
Supply Chain
Time-to-market
Innovative Culture
Product Lifecycle
Management

SOFTWARE

Information Systems & IT
PDM Systems
PLM Systems
CAD / CAM  / CAE
Innovation Networks
Project & Portfolio
Management
Idea Database / Incubator
Intellectual Property
Management
Collaboration Software

TESTIMONIALS

“ Most companies nowadays clearly recognize the importance of innovation but that’s only the
first step..…the GBG summit provided us examples of best approaches from the best in class
companies and service suppliers on how to innovate successfully “

Product Development Manager, BARILLA G. eR. FARTELLI

“The international and cross industry approach offered excellent networking opportunities and
exchange of best practices within the field of innovation.”

Head of Innovation Management, ALLIANZ
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Global Portfolio Strategist
AstraZeneca

Head of Service Innovation
BT

Director Innovation & Business Development
ELSEVIER

Head of Product Portfolio Management
FIAT

Managing Director Europe
GE GLOBAL RESEARCH

VP, Business Innovation
KLM

Vice President Innovation & Concept
Development
McDonald's Corporation

Innovation Acceleration team
NESTLE

Head Innovation Management, Business
Development and Innovations Department
NOKIA SIEMENS NETWORKS

Senior Vice President, Research and
Development
PHILIP MORRIS INTERNATIONAL

Director of Corporate R&D, Innovation and
Knowledge
PROCTER & GAMBLE

SVP Innovation
REED ELSEVIER

Director Innovation
SIEMENS HOME AND OFFICE COMMUNICATION
DEVICES

Shell GameChanger
SHELL

ATTEND THIS EXCLUSIVE 2ND PRODUCT DEVELOPMENT AND MANAGEMENT SENIOR
EXECUTIVE SUMMIT TO LEARN FROM LEADING GLOBAL CORPORATIONS SPEAKING ON:

Creating a sustainable environment for fostering creativity and innovation
Generating breakthrough ideas through effective networks and social communities
Embracing green product development for increased growth
Truly uncovering unmet consumer needs for increased profitable products
Maximising the value of your global portfolio by creating a balanced portfolio of long-term
and short-term innovations

Executive Programme

THE EXECUTIVE CONFERENCE PROGRAMME

The senior executive agenda addresses the latest business trends, best practices and benchmarking
tools through keynote presentations, workshops, interactive discussions and case studies from
industry experts and leading practitioners. Further, the summit programme provides the participants
with 2 streams to choose from; Managing Idea Generation and Innovation Management or
Optimising Portfolio Management.

Speakers will demonstrate how to generate breakthrough ideas across all divisions and through
external collaboration to deliver sustainable, consumer-centric innovative and profitable products
to maximise the value of your global portfolio and increase business growth.
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THE VENUE - HOTEL AB SKIPPER

The Hotel AB Skipper is a 5 star hotel located at the Port Olímpic, just 50 metres from the
beach. It is an ideal location next to the sea and an auspicious starting point no matter the
reason why you have come to the city. It features fast connections with the airport and the
main roads leading into the city, and once there you’ll find taxis, the metro, buses and trams
just a few metres away from the hotel… plus a relaxing stroll alongside Barcelona’s beautiful
beaches will bring you to the world-famous Ramblas. A 20-minute walk in the opposite direction
and you’ll be in the new Diagonal Mar district with its Barcelona Forum Convention Centre, the
flagship of the new Barcelona.
The hotel’s design is light and contemporary and all rooms are fully furnished and fitted to
provide optimal comfort. The extensive common areas are filled with Mediterranean light and
afford a lovely view of our private interior garden. Further, you can benefit from the hotel's
personalised service and commitment to meeting your needs so that you can make the most
of your stay in the city. The AB Skipper's goal is to combine business and leisure, creating a
hotel which can offer you the best in services and technology to ensure success in your work
and at the same time premium recreation and comforts to enable you to enjoy your downtime.

WITH THE PARTICIPATION OF LEADING EXPERTS:
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Sample particiapants list of confirmed GBG’ s 2007 Product Development and
Management  Summit include:

Head of Innovation
Management
ALLIANZ
Germany

Product Development Manager
BARILLA G. eR. FARTELLI
Italy

Product & Program Manager
BASELL POLYOLEFINE
Germany

Segment Team Manager
BASF
Spain

Director of Design & Concepts
BANG & OLUFSEN
Denmark

Head Components & Business
Planning
BMW
Germany

Global Manager Industrial
Lubricants Technology
CHEVRON TECHNOLOGY GENT
Belgium

Group Product Manager
CHUPA CHUPS
Spain

Innovation Director
COLGATE PALMOLIVE
Belgium

Director, Analysis & Decision
Global R&D
COLOPLAST
Denmark

Designer
DAIMLER
Germany

Senior Vice President Corporate
Innovation Management
DEGUSSA
Germany

Technology Director, Global
Beer
DIAGEO
Ireland

Regional Marketing Director
EMEA
EASTMAN CHEMICAL
The Netherlands

Vice President Global Product
Planning
ELECTROLUX
Sweden

Technology & Strategy
Director
ERICSSON
Sweden

Product Technology Manager
EXXON MOBIL CHEMICAL FILMS
Luxembourg

Director Achats R&D
FAURECIA
France

Department Head User
Focused Design
GRUNDFOS
Denmark

Product Performance Manager
HEINEKEN INTERNATIONAL
The Netherlands

Director Hair Colorations
Retail
HENKEL
Germany

Head of Portfolio management
HOFFMAN LA-ROCHE
Switzerland

Director of Innovation and
Technology Development
IBERDROLA
Spain

Global Innovation Director
INBEV
Belgium

Director Technology
Innovation
KRAFT FOODS
UK

VP Innovation
LAFARGE
France

Creative Director
LEGO SYSTEM A/S
Denmark

VP and Semiconductors
General Manager
MOTOROLA
France

Head of Project Portfolio
Management
NESTLÉ
Switzerland

Head of Radio
Communications Core
Technology Research
NOKIA RESEARCH CENTER
Finland

Head TRD DELPHI
NOVARTIS PHARMA
Switzerland

Head of New Business
O2 COMMUNICATIONS
Ireland

Product Strategy Manager
ROYAL DUTCH AIRLINES KLM
The Netherlands

Associate Professor,
Management of Technology /
Innovation Research
Coordinator,  Innovation
Management Unit
RSM ERASMUS UNIVERSITY
The Netherlands

Product Development Director
SCA, HYGIENE PRODUCTS
Sweden

Director of Concept
Development
SEAT
Spain

Vice President, Creative
Design Centre
SONY ERICSSON
UK

Manager Smart Packaging
STORA ENSO OYJ
Finland

R&D Director
THALES ALENIA SPACE
France

Collaborative Innovation
Director
UNILEVER
The Netherlands

R&D Portfolio Manager
UPM-KYMMENE
Finland


